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In the past 20 years, with the rapid development of China economy, further 
market-oriented reform of state-owned large and medium-sized enterprises, and China's 
securities market’s gradual growing, maturity and perfection, China is experiencing large 
investment era hitherto unknown. The use of scientific method not only provides the 
theory reference for the investors in the enterprise value of objective evaluation and 
prediction, can also provide decision basis for management. Effective value evaluation 
system model can better predict & evaluation the Value of the enterprise, & make  
investors seize the useful information from limited, fragmented indexes , search for more 
realistic performance level of the enterprise, and the future trend. Enterprise Value 
evaluation can Provide a theoretical reference for the investment decision, set up the 
rational investment philosophy. At the same time, for the enterprise managers, they can 
gain a better understanding of the enterprise value driving factors, for the company's 
strategy, management to provide decision-making reference, in order to better promote 
the enterprise value, and realize the value maximization goal of enterprise realization. 
This thesis based on the listed Corporation, Lenovo Group Limited’s financial 
statements, combined the basic situation , development advantages, opportunities and 
challenges of the company, to analyze comprehensive it’s financial situation. To take  
financial ratio, Return On Invested Capital (ROIC) were used to analyze on the 
Lenovo Group, Tsinghua Tongfang Corp. & Fangzheng Technology's historical 
performance, and to take use of discounted cash flow (DCF) valuation model, 
economic profit (EVA) ，& P/E method to evaluate the intrinsic value of the valuation 
model of Lenovo group. To practice the theory of the Enterprise Value evaluation 
through the analysis for the Lenovo Group’s enterprise value of the case, and campare 
& analyze the results of the two evaluation model. 
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